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: le] T, :
) sabscriber base of both wireloss and o _siecomuinunication industry in the workd with

_ . wircline are of 117045 subscri '
2022 Teleeom sector is considered ag one of the erucial factore rﬁﬁtiﬁ:;ﬁﬁi

development of the developing country like |ngia Indian

. i iy hdia. tebecom sector got aceelernei
anlﬁwﬂ:;umi:g‘fﬂm*tﬂ"ﬂﬂ and globalization, With the Increasing nuF:b:ET' sumhﬂ;:
gver the years ¥ @ tremendous growth and investment in the secior. Dy i 1]
56 t:dmnlngy. over the next five VAT nr:ath.rs Sh B

3 00 million BEW ifermet subscribers will oet
i l‘_:ﬂfl;lﬂislc:ﬁn;l;hé ﬁET!bm-l of new business opportunitics and m;ﬂuymEm
genetatian. As p cllular Association, thers will be b igh demand for skilled worksre

in 3G ?"‘{“ﬂi technology like Tntemnet of things, Artificial intelligence, Machine
commanication ele. and also for smart cities mitiatives by 2025 There will alsuln hénsl in
battery charger markel, due to which around 365 new factories will be semup and approximately
0.4 million jobs will get generated by 2025 Telecom induetry has undergons @ remorkable
Iﬁﬂ&fﬂﬂﬂﬂlm_f{'ﬂm governmen! owned to the mghly mrnpr:t't.'.ii'c markel. Telecom [ndustry
has shown positive effect on Indian economy due o acquisition of new technology, Foreign
Direct Investment and liberal and reformist policies of sovernment. Therefore, present study
analyses the histary and evelution of Indian elecom industry. It also emphisis on pn:.sl:r;t
growth and development trend along with the future opportumities of telecom industry.
Keywords: Indian telecom industy, Development trend, Evolution, technology, 5G Network,
Internel of Things, Service providers

Introduction
The telccammunication petwork in Indis is the 2™ largest nebwork and slso the 2" laprgest
infernet user base in the world with 1.7 billion subscribers base np w Auwug 2022, The FDI
centribution in the telecom sector is 6.43% compared to total FDI inflow. It is the 3™ largest
sector in India for FDI inflow which increased from 8.320n dotlar to 20,72 liion dellir 1.
approximately |50% rise during the year 2002-2014. Telecom sector his given [IIlr::r_l ar
mdirect employment of nearly 4 million. Now at present there are 10 million active SG devices
m Indin arxd the inlermet connection growth & 231% during the year 2114-2021, Now that the
sovemment has given approval for the deployment of SG servicas, the digitul ecanamy j!'.h.-:lm
can be expected 1o surge by about 51 tn by the end of 2025, Telecom sector evelved as an
important Factar for the socisl and economis growth and develapment of the cuuatry. Due t
rilization and glebalization India is experiencing rapid chunges (Joshi, 2814 :‘ "l"'_'“:;nfdl:"g
o{IATAY, 201 6 India is the second fargest intermel U?Er! in the world :.1I1l31. .H:h‘: 1IE\'L{1I'IJ-;11I.:‘IT'
eill tariffs lead 1o competition amongst MNCs. Acenrding to the _n.1mr|lw.1.-mll1!-,v. n:: WH_;
was mentioned n the report. For the growth and .Uv t-Ipcrqwit-ﬂtizﬂ:iulﬂ Forgign dirzct
Ewernment and private scctor pleys a vital role. DUe 18 SRECEEE L techmology. The
L“i':t‘-‘i'l-lmum and private cﬂmpﬂﬁrgdﬂﬁdﬂ}ﬂ'ﬁi:: ﬂ:ﬁ:ﬂu il ﬁ:l r:;:ht pace in development

c88 lechnology services needed 1or

' o122
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am, 2012} According 1o (Barug
el ﬂﬂzﬂ'ﬁ: AMONgE SCrVice providers fur iE:_- Akh_lm

i o e "”"‘“'“"‘“T':fim. Trunsparency of governance has inereg 50
subscribers 50 provitles 11"2:; ;:-nw Governiment is providing SErVices like mage - um“h.
digiial Indra and E- Fﬂr::ﬂt‘;u“g gle. 1o rural Indu!. willl ._j"_. '“-"F_ with "“f i " :
health services, relail tial ol for the grovth of the nation. various service mﬁdm“r:n
sk Im?t cm?h: customers across different fegions of the urbin ang Puri] ape,, |
volee and cata m,m:': ment and growth of telceom industry (Pritish & iy i
2019 Tecom dw:“F Authority of India (TRAI) governs the telecom indusiyy,
2015). Telecom : Rﬂm;‘mm?m by giving fnvorable CAVIFDNMent [‘nrﬂ‘rm-cm S '!h:
s WELM:FHEW Indusiry is casily accessible ol reasonable price i the rupy)
s s of i s & Dr.[Mrs).] Mahatmayi, 2017). Customer's depen e
= c"m':f;“i; increasinge day by day. so the network providers Iy 10 improve g,
ﬂ:&?ﬂﬂ}: with the customer and also formulate the planning and long-tesm strajepies g
o masked ard theiropeaion nework (SAHAY, 2020)4s per th repon (Subrarmanian, g
Althaagh lecom secior hag ar:hiwcdlmasmw growth but the objective b the dmupﬂﬂ:
policics rimains in doubl cspecially in ihe celfular telecom seclor. Telephone commyn;
helps o eremte products and Fulfill demand between the peaple of diffarent ocation by
fawless work of supply chain (Zahoar, 201 5.

clo
il ccongmy af the varkous sc

Chjectivis

The nbjectives of the study are ss follows:

1} To study the history, evolution und preseat growth of Indian Telecom mdustry
ST e i development trend in the telecom sertor in India

3] Ta analyze the growth tpportunity of Indian telecom sector in i

MElh-lJulnM

share of different service providers. Recent trends in 1E|Eﬁumlnuni¢a[iqn e ol B

L. Histary, Evolution and Present Growih of Indian Telecom Indusery

The beginning of telecom indhastry in Indist could e braced in the year of 1851 with the sal
public work depanment in Pust and telegraph depariment of British East Inchia Compuny. In

2831 wo picneer chmpany mamely orieng) leleplune company hd ang Angzlo-Indian
Telephun Lompany Lid were siccesshully scguire leense 1o Upen @ wlephone exchange in
cities of India, Un 24" Jamiary | 482 ielephone exclamge started in eities of Calcutin, Bombay
amel Madras with 93 sibseribers in Calbcuty

. contntl exchunge in the carly stage. With the
"neeplion of ihe depanmeny of telecommunication iy V995, telecam Industry was sepiratel
from India post, The Department of Telecommunicaions DOT was salcly resporisible for ol

Ulkal Historicm Research Jowrnag IS5M (976-2112 Vol -36, Ne 1611 5633 0



¥

ervio acroSS 1h_r: countty. During that period only two govermments pwned
Iﬂ"wm gL WHre in exisience. n 1994 the government formed a Natwnal Telecom
e g p private operators. I_I'I- 5_99? Toleeom Regulatory Authonty of Tncha (TRAL)
1 istence for h functioning between ihe Subscriber and operator, To settle the
il e E'-'-"""-"l'“ﬁ'll.’.'l‘ll, operaior anil subscnber The Telecom Dispute Settlement and
;EP""J: b " punal tTﬁfs-'“'_T-'f during that peried subseriber growily rapidly, Government also
dem.tr: 5 ;11nﬂﬂ-1iﬂ'“ af license wnh_lms {ees [or altracting moee (elecom operatars in India

o 10 crtion wing of Department of Telegom serviees wis named to

f 2p00 the 0P
::. i mgt:tf;hlecnmmunica!inn and later it chonges to BSNLIn 2002 The frst foreign
Nlﬂﬂmh the form of Tata enters in VSN Lwith 25%, stake.
ot 1

e

Thia Evolutican of ths Telucom industry in Inckia
car b eategorized into 3 parts:

hpS: Jmnanvheighiﬁtﬁﬁh.l:ﬂmrh!ﬂg.php?hinngulut:'l:rn-n [—1eltcnm-induslr:.f-in-indm“
Till 1990 telecom™ sector was fully govern by Indian government. In 2005, mobile users stan
ccige 2 services and here the rise 1o wircling conmection mMeeases. The FDI limit limits of
plecOin SCCiOT increases from 40% to 74%.

wih the launch of 3G services and 4G services i 2008 and 2012 cegpectively draws 1 beoming
market for smarn mobile handset, This brought live TV, movie downloads, video calling and
amch maore and now gpvemment is ready and all set o launch G services 1n India.

1. Growth and Development of Telecom Industry
Telecom Industry comsists of various segment which depicts the growth and development of
wha. It consists of Mainly two segments 1) wireline communication i) wireless
communication, Wireless communication 1 fastest growing as 1t 15 sasier o transfer the
mfsrmation and communication between twa peints. Due 10 changes National Telecom
policy in 1999 the private opcraiors like Reliance communication. Rhagati airtel, Vodafone,
ldea cellular, Reliance jio and govenment awned BSMLAMTHL provides benefits of cellula
piens o the customer with the help of govemment policies. Although thers is increage in
witeless subscribers but there is decline -1 the wireling subscribers can b wbserved

u R
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isc (in million) ram 2000 to 2022

het b ;
: il of Subseribe tfians)
Tible 1: Growtt m,.,;;.-l“'-’;,&'ﬁ?;ﬁ.!—ls";_w' Toal — [Growii—
4 i s
Wi I;-il;‘l-l.' Submeriber subscriber |Perce nia,
Yenr | Subs CF— === 1.9 28.55 Hage
Srntl__| ——— 1665 "
—-—--']' o 0] [ e 5.58 3E. growth oye,
=1 2001 ge1S a4.87| FY 200
3 — 6.54 : 3
1 002 32- An
e e R 1.3/ 54,
=5 2003 al. 3.6 76.53 40
q'___———-_-_I ﬂlﬂq. a-J-
sl _ZOL 56.95] 98.37 29 ™
| 2005 | 41,42 ——
& . 101.86 142.09 aa
— 2006, 40.23 —_—
———-—g'—-—;m 30.41 26108 300459 46 mlal]
= 00| 37.97 381.76 423.73 43
T1 2010 3606 58432 621.28 45
1z 011 34.73 Bll.6 B46.33 36 |
13 201 3247 21917 551.3% < VR
14 m;ﬁ_ 30,21 aa7.81 gOR 07 & |
15 2014] 28,5 904,52 933.02 4
16 2015 26.59 59,89 996.49 7.23 |
17 2016 15 22 1033.63 1058.86 6.57
18] 2017 24.4 1170.18 1194.58 13.21
19| 018 72,81 1183.41 1206.22 1.13
20| 2018 217 1161.81 1183.51 -1.82
21 202D 20.22F 1159 3117.97 -0,24
2z 2028 20,74 1180.95 _1201.2 1.12
23 2022 26.82 1143 63 1170.45 =0/13

Source: TRAI Annual Reports from 2000- 2022, Press Releages of TRA|

Chart | Growth of Subscriber bage (in million) from 2000 10 2022

Subscriber base (in millions)

1055 206K 2005 010 015 FiFi] ELi L]

—B—Wirelng Substriber e Wirsf pas Subatribm = Tiodn| Subceriner

Source: TRAT Annual Reports from 2000

IL Tele Dengity
Tele-density indicates the num
penctration of telecom marke in the

ol e _ : country, Asshown i
of tele-density in India both in urban snd rural 1.I:|E.'-I:|¢l: I

Ahhn‘l.:ﬂ_ﬂl the averall | ;
and urbon wlrﬂmhfﬂw i in tele-density b

2022, Press Releases of TRA

ber of subscriplions per hundred peopls. It indicates averd

n the graph there is significant growh
sty due lo technolugical developme!
li‘-l'L‘.I: dmpurin_.r cun be observed betwerm

Ukl Histari
cal Rrﬁﬂﬂft'h ]'l:ll.ll'l"lﬂ, ISSNL"UE?E-E]_]E FEIL—}E No.1(11) 2023 13



Table 2: Crrowvth of Tele-densuy (%) from 2000-2022
,,.--*‘;m"i'ﬁﬁﬁelbdﬂmiw (%ni from 2000-2023

S0 Year Ruml Urban e
Percentape
'F_____..':L-—— — B.2 2.9
2 2001 0.8 10.04 3.6l
3 2002 1.2 12.9 43
] 2003 1.5 14.3 :
____.--"'-._._.-_ ; 5 1
.__,.--'—'E"'_ 2005 1.74 26.1 o 08
7 20086 1.86 37.59 12.86
_..--"_'--_.-
8 2007 5.89 48,1 18.23
| 2008 5.2 £3.39 26.22)
—3g| 2009 14.8 88.66 36.98]
31 2010 24.29 119,73 52,74
137 2011 A3.79 153,32 70,88
13 2012 39,22 169.55 7B.66
.___-___1___4_ 2013 41.02 146.96 73.32
15 2014 43 96 145,78 75,23
[R—
15 2015 a8.37 148 €1 79 38
17 2016 51.37 154 01 23,36
et
18 2017 56.91 1718 52,98
ET 2018 59.05 165.9 92.84
_._-—__
20 2019 57.47 150.96 50.11
W 21 2020 58,79 142.31 87,37
3 2021 60.27 141.03 B8.17
23 022 5B8.01 134.08 " 84.69

~Source. TRAT Annual Reports from 2000- 3072, Press Releases of TRAI

Chart 2: Growih of Tele-density (¥a) from 2000-2021

Chart Title

1555 3000 2005 o s

sl —@elrian —8—Grawin PercIAE

Source: TRAI Press Releascs andl Annual Reporls fram 2000-2022

. Broagdh,
: and Subscribers . et
M, government of India started tromdband services. Broadbanid services support inleme

hITIE 1 BEoess an i.'l!d.i'l-'i.d'l.!l]]i'iﬂ' rerieve l!ﬂl.l'ﬂ'li-'-‘u u_|'|_-|] piasy Copeer Gﬁlﬂﬂlmi[l:.‘i il wamossd
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| qnIEnous activities inrural ang berny
1

I-nvt"""'"m“ h:l:::i:hll::;ltll'l. panking and OMINCITE. AL g, :
s I niﬁ'ﬂ_ﬂ:; .1-11".'-“":"[ h;:,.;lm.'ﬂ i he peaadhand crthserther which i'”:ilul.;,l
hm:;*:’::i fis n.n'“'_*;_:;:; ot ‘-:“I:m ¥
:II‘~'-1 :|:|II1|1- ;,;m. . -gﬂﬁ"-"'i I 1 e
b e s O e
pable 3 Brot=—"""1 Broadhand Subscribers
e
q_l"~ I__,___—d"'_ ';:[!le____- e Frl,_l'i T
| TN = N
J_ o E[E_I; e H"L e ——
| ___._____--—"I_ﬂu:l = ri':’l__ e
4 — 1200 0y
0 __— | 2006 1.3 —
= BT 233 =
—?r— — | 2008 T
= e | 20000 T
b= A
Ty A 2010 L5 IS
Tr“""'— 2012 T I A
7 2013 e0s
5 2014 6047 =]
CI6 2015 992
17 2016 149.75
(18 2017 176.52 |
19 _ 2018 4126
20 2019 563.31
21 2020 HE7.44
Xl 2021 77809
123 2022 %21.45 I
Source: TRAI Press Releases nd Annual Repons from 2000-2022
Chant 3: Broadband Subscribers (in miflions)
Broadband Subscribers
LRI
S
(2]
400

-__-Il

n
fﬁﬁﬁ'ﬁ‘ﬁﬁﬁﬁﬁ@ﬁ 16“1@?',@'_9‘:’@*#%@@@‘#_?“19’?
Sourge: TRAI Press Releases and Annual Reports from 2000-2022

Wi Bervice Providers

L CLTE 1 2 ¥
,I:iT E’i_m ;};;hlhu? 'FHJ_'JHI:E Services in both [H!Hil: arul privoe sector, The FuHiLT geisdl
ks In wireling market wherens privaie secior has a misjor share i WIrg

Utkal Historical Research ornal, [SSN: 0976-2132  Vol.-36, Nouteii 2023 9%



i3 pSNL = the major service provider

212 i . .
.-wf"ﬁ Ir?,;::I. wdaﬁ_ﬂﬂﬂ Id: :rﬂu;ll:f ll_ln.'g:r Serviee provider. At the end of Aupmst 2022, 1otal
i !:1Prgm'idf:ﬂ_;n FARNCE! SRICH compriscs abaul Y4.39%, market shars 10 the okl
i .“'F”L |_|5'-:|I':'ﬂ:rI :
| d;,:ﬂ

for public secior while Reliance Jio,

Source: Press Information Burean Press Release

Table 4: Scrvice Froviders wise Market share of Broadband Services
Wired & Wirelesa (In million) On dated 315t August 2022

= el e I
Sf._: service Providers Wired | Wireless | Total suhscribers | Share |
= | Reliance Jio Infocomm Ltd | 6.56 41924 |425% SR
= | Bharati Airtel Lid .13 121885 [ 22304 21.52
5| Vodifone Idea NA  [12n12 (122 1503
T TBSHL : 388 2192  [25% EXE

o _'i',-.,;m{fmv:igence - 1213 |Na 213 10.26

% | Hathwaycable end Datacom | .13 | NA 113

BT iceh Ouline Pt d NA_ 023|023 i Y
[ | Towd (100 |

Source; Press Information Bureau Press Reloase

I Forgign Direct Tnvestment (FDT)

i August 2013 FOI cap in the telecom sector has been increased fram 74% to 100% and also
0% FDI bad been permitted for infrastructure providers which offers dark fber, elecirome
®d viice mail. FDI 15 one of the major factors for the growth and development ol socio-
twmomc condition in India. By relaxing noms many forcign telecom players gels cucouraged
bt mvestment in Indian telecom Industry, Between April 2000 to Septomber 2002 FD inflows
nihetelocom sector is at UUS § 29.02 billion, The Indian Mebile £Conomy 8 growing rapidly
o showg significant growth in Gross Domestic Products (GDP) of India. Tn 2013 telecom
#raceounted for abaul 6 6%af India's GDP. The rise in FDI provides many opporiunitics
nonl ey whire the tele-density 15 quite low, It enablis easy market access, banking and
"mmeres fagilities, infrasirucrore development and upgradation of skill.

4 oblle Number Partabilty (MNP) _ gt LY
b iul;.; Lty provided for the user Lo switeh from one mohile operstor 1o aather uperator if
g Criber % not sptisied I:r].-' the service pffr\'iﬂbi |_-,.::|. the ewrmrent service I:lLl.'l'l.'Illn.'I:' Ir this
o WCT €A vetain the same mumber and can still port the number from o operator Lo

t : .
petator inrespective of the peographic area,

“IL"‘IHI'!-![.rlmfRasEﬂrEI:I Jostrnal, JSSN:0976-2132  Vol-36 Nod(Il) 2023 D133



B
o=

55 Nov 3011 while m rest of |
o2 ;

in HanA™ n oques! incroased from 74§, | M)
s o ol MY o the implemertalion GTMNE, T,
cervice Wit wl 45 mpare in aharashiea abou| 62,63

Iﬂﬂ & - 2 iq.r ]
s - for MNP & 'Hnﬂin #ONE [ (Northern and Wester, [I::;“'I

1 milbio :
750.02 MO of ﬂf!ﬁ#'m“ 42065 millio T enber of requests for MNp rf':“"*;i A

A 5

The highest ™ Eﬂﬂ“h : um
51:1: by LI? Fﬂulr:sm#m i) m;;Tdh}“ pradesh. i
e 11 (Sonthert B o succec by
g,;ml:‘lta‘ﬂ £ )
d el the transmitied data through .
VT F#L"IhLT@mf % r“-“aﬁlaki ptlfim through enline mode so i js e ”:.
Securrly- 20 b jeHons i | reports indic: Iy
‘; Eﬂ:}rm i, hfl“rrzllnﬂ:::::;dm[iﬁl datn ond 'l:::?::ﬁuﬂ:::?tu HFJT?H”E: :I::;ﬁﬁ:mt tr:
it fegua .t beeam . At Sy e
proet) “mf mm[::r Ef frand cyber G355 i gecurily Mesh Architecturs (CSMa) i
s ncrease imﬂmmuaunn oL jlability of compuier Teseurces |ij, g

| ; th: asn v C
‘E.I'-ﬂ-':luﬂ' ﬂﬂr@ﬂﬂ'ﬂ"ﬁ clﬂud m“wuuﬂg |;¢I iﬂiﬁrﬁgﬂnﬁﬂ OViET 1hE [ﬂlﬁml:i I'E-rﬂ'-l

;umgl?- dnabase, .:unrpuﬂ'ﬂﬁ pos .,;”:';ﬂ[:ﬂ]'ﬂ'lﬂ'lugy to offer ﬂl:x.lhllll!.r n_1' "ESOUrSey, I
g | e uf scals. Therefors, Ry bencfits of migrating data 1 ¢y, .
ey E::pi:d Broadly and should be implemented thoroughly v,

computing but & - clou compuing :
(elcom companies COME forward for mlnmﬁ_,, ihe upgradation of 4G network techng

cy. It has fow lateney which is very importn; g
ith 5G network technology Users can take advangs,
i 1gl formation end the intemg ¢

; d can experience the digital lrans | : termet
‘:hr m:pr:‘fh:ﬂy :ih:;:,nﬂmﬂ;mﬁﬁ have already made remarkable investment in 3G with beg,
i“;i&uﬂm_ New many devices in market Suppors 5(; network, 50 customers are kegl,

i the rollout. :
waiting for e 10 nielligence (Al) and Machine Leaming (MLYare the n

4 Arificial Intelligence: Arificial l | 1 . .
st importan aed recent trends has & impact in the industry. Al is & compuier science S

crestes inelligent machines to. detect any frandulent activity in network. It can do s
repminng, cin detect network issuc and also can complete & task automatically.

5 Internet of Things (10T): [OT is an object which connects and exchange data from oo
device to ofher device having sensors, software and 10T objects that influcnce sechnology xd
infrasiructure of almost all industrics: Tt improves the standard of living, increases effickoms
to earn profit md enhance the management of business. 10T helps o decrease the IT expens
of government. 10T device can be controlled by a graphical user interface in mobile appheats
or in ‘website (hat can control sman devices,

6. Digital Transformation: Today we are in digital world where digital transformation 5 m3
gremter pace. Iowill be sccepted by more and more industries in coming years. Telccom seckt
hie recently made investment in $G technzlogy and infrastructures.. This i:-|-|;-|r|:ul.-'ﬂ:l'ﬂr'f-“l'"*-""':'ﬂr

;ﬁ;ﬁnﬁ speed internel, low latency which enables the digital trangformation i o

jabi iy
in term of speed, rehabiliny 3nd consisten
gﬂd gaming and virmual reality costent. W

?:I[:mtfnr:::;tﬂf?:: u“]m“ for Indian Telecom Sector in future
growia of the :n:-unw'g.!rm{;?1 2 vital role for the social economic development and for the aot
75% 10 100% which h:nd:h :: : :‘?;3- gavemnent of India has increased the FOI e2p
cmployment in India, The ]MEIFEFGWIE m Indian mohile cconomy and generaldd
wrder 10 expand the maobile . B! cap atlract continuous flow of foreign investm i
Indusiry can be chserve Frum;mmﬁﬁﬁ?: RIEgIsia owin ol L ulm:::
0 internet dala services which €

Utkal Histort
tstorical Research Journal, 1SSN'; 09762732 Vol -36. No.1(1l) 2023 ar¥
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sh ;
9 Ausion. growih a
F‘ﬂ o Ihﬂi:gmg:_ﬂh::ﬁ ?':Jlﬂw 1.-':.|”1:ﬂI.:h:l'“m-'.‘-llll::‘1 bl telecoin neiwurk. G
-iing -
ity rard nrcas. Afer 1n1mdu,:,-1u:¥$ml has
S melveord

g‘lmﬁ oy MOTE jobs get generaled by 2025,

!,ﬁ“w; ndusiTy has shown i tremendous growth i as

g i fnian af the country and in fuure also o Mhnch s henciil
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DIGITALISATION AND MOTIVATION: ASTUDY OF WOMEN
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ABSTRACT
This stady makes suggestions for coneeplual frameworks that show how digitnlization affects
the motivation of women entrépreneurs in Bangalore and how well their businesses do, The
rescarcher wsed a non-random sampling methed W chovse 22 women entreprencurs in
Bangalore to fill out a questtonnaire ond gel the fist set of data, We used descriptive,
inferential, and multiple regression analysis on the collected data to test how well a busioess
rin by women in Bangalore was doing Because of this conceptual model, digitalization did
not set as a lnk between women entrepreneurs’ motivalion and how well their businesses did,
The motivation to firm performence, moetivation to digitalizaton, and digitalization 10 firm
performance all show that the direct etfects of the individual vanable are very importint. The
researcher says that the model should be buih as & moedemting variable (0 ged women
entreprensurs intereited in poing digital
Keywords: women's entreprencurship, motivation, digitalization, firm performance, digital
entrepremzur, mediating variable
INTRODUCTION
The word "digital” has been a big focus of research in recent vears, and it is still used in
busmess. Digitil has becoms a buzzrword fur changing the way utifities are used in every part
of the market. Entreprencurship is when people oome up with new way's to run businesses. The
meost important thing an enweprencur does is start 8 chaage in society that leads to o larger
cultural shift. Néinguri (2013} locked at how digital enwreprencurship, which is owned equally
by men and women, changes with the times. Researchers keep pointing out that the growth of
technelogy and digitalization makes it easer for women (o gluy in business despite social,
ecanomic, and psychological barriers (Apanicio et al., 2016; Ornek & Danyol, 2015; Semmn
o al., Z016; Simon-Moyva et al, 2020; Yan, 2010). Few authors have also been able to use
systematsc research on things like family support (Abe et al, 2015}, motvational factors
(Knshnamoorthy & Balasubramani, 2014), educational needs (Kain & Sharma, 2003; William
1. Health, 1995), required different skills and training for women entrepreneurs { Braun, 2008;
Lorz, 2011), and govermmnent support services (Yukongdi, 2020) 1o change the traditional
homemaker inio a‘snceessful leader who 15 {CGoval & Parkash, Z01 1) Together, these studies
show what women entrepreneurs need ro do most. On the other hand, the following research
goals have not gotten nearly enough sitention. The goal of this study i 10 combine the different
definitions of digitalization and motivation that affect how entrepreneurnal women come up
with new ideas and/or starl their own businesses, This study ams e gove an overview of the
main topics that hove been siudied under “digilalization,” “motivation,” and "[rm
-
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performance,” as well as to find the gaps in the lsteraiire reviews about how digitahzaton
alfects women enfreprenetrs and whit motivites them o be successful.
MOTIVATION
Women bave alweys been thought o be safo of home, and Indian society beligves that to be
trae (Hina, 2013). Even if they are motivated to start a business, women usually want a typical
basiness with & lot of work (Birley € al, 1987). Women conlinue 1o see problems as
opportunities and come up with new ways to grow their basinesses (Abeh etal., 2015). A small
number of reviews have also been able (v use sysiematic research on different factors, such as
family, pull and push inspiration factors (Dempscy, 2014), motivational Faciors
(Krishnamoorthy & Balasubramani, Z014), and entrepreneurial traits, skils, and knowledge
(Baum & Locke, 2004), {Prects, 2012) savs that the level of education has the most effect on
entreprencunal actvity and has bed to the acceptance of technology (Lore. 2001 1) Thas study
looks at most of the important intemal and external factors that motivate women entreprensars,

DIGITALIZATION
The ferm "techoologies™ (Chaithraiaxmi T and  ShnuthiN, 2016) could be defined 85 ¢-
commercs, online marketing, online payment, and cloud stomge Digitization & the main
process of changing data from analogue to digital, which has been writlen about in & [of of
bovks dnd is getting more and more atieution. Even thoogh the word "digialization" has been
grven many definitions, this stedy will we the one given by Susan Mowre (20053 in Gariner;
"thit wae of technology in the process of being an entrepreneur.” Many researchers { Ahmad
Asadullab et al, 2018; Jason Bloomberg, 2018; Nambisan, 2017) found that business leaders
el entrepreneurs use the terms “digitization” and "digiization® interchangesbly to talk abow
the use of teehnology, The previous siudy (Birley ef al., 1987} also sad that women need to be
trained, which could help the country's econemy stay strong. Digitalization cocourales women
to start their own businesses, grow them, mnd keep going in a tough market (Hina, 2013).

FIRM PERFORMANCE
Women entrepreneurs’ firms were measured (o see if there was o link between thesr shality to
b entrepreneurs and how well their busineszes did [Mohammed et al, 2017; Zizile & Tendai,
2013). Any new business veniures with mutivation are more likely w succeed (Yan, 2010), ind
the use of mformation lechnology and the intemnet (Sugiharto et al, 2010} improves the
productivity of SMEs and online services for making new market changes that affect how well
a business does The main goal of the study s to look at how digitalizaton affects
entreprensurship and how the level of motivation affecis how well women-owned businesses
do (Abdul Al & Mostafu, 2009, Afework et al., 2015},

RESEARCH HYPOTHESIS
This study tries to show how women who own or un basinesses in Bangslore are motivated
by digitalization and how that affects the performance of their businesses, Hasan and
Almubarak (2016), Erishoas and Kamalanabhaa (2013), Sugibarto et al. (2010, Welsh et al
(2018), and Yan (20010) are just some of the siudies that have been done on the moedel of firm
performance with different variables. In this study, motivation and digitalization are two of the

-

Capyrght © 2022 Jourenl of Morthessters Univessity. Lsensed under the Crestvs Commois Annbution Hoes-
commencial Mo Derivalives doy-ocenel). Avallable a1 Mips:dhdch, o’

E EE S



Jep riea) ol W ileeaterm. |l v eral ey
Y iduane 35 Deeun O, 2033

independent factors that affect how well a business run by a woman does. So, here are the four
rescarch hypotheses that come from this:
Hi1: There is no significant link between how motivated women business owners are and how
well thewr businesses do.
H11: There is a strong link betwesn women éntreprencurs’ mativation and how well their
businesses do. The iden of entreprensarial motivation describes the main factors that affect
how well o business does (Naffzizer et al., 1994} so that women enfrepreneurs cn reach their
goal. Hasan and Almubarak (2016) say that sporting opourtunities is one of the mest mporant
things that affects how well a business does for women cnlreprencurs.
HO?: There is no strong contiection between digitalization and how well WO Wi
businesses do.
H1Z: There is a strong link between digitalization and the performance of businesses owned by
women. Digitalization's business model let women start from home and reach their target
widience by using digital platforms. The process of digitalization helps both sew and old
husinesses (Leong ¢l al, 2016) and has a pasitive eflect on every stage of business. This i3
helping entrepreneurship grow aroussd the world {Giones & Brem, 2017}
5103 There is no strong link between wonen entrepreneurs’ motivation and their use of
technology.
H13: There is a strong link between what motivates women entrepreneuss and how they use
technology. The best way for women entrepreneurs 1o reach their goal i to be motivated 10
digitalize their business. (Quagrainie & Anwa, 2017) found that digital technolegies play an
important role in business and help the company’s finances get better (Fazalbhoy, 2014) The
goal of this study is to find oul how motivation aflects entreprencurship and how the level of
digitalization affects the perfonmance of firms run by wamen entrepreneurs,
HO4: Digitalization does not play a significant role i the link between motivation and fim
performance.
H14: The role of digializaion in the relationship between motivation and firm performance 15
very important. A lot of research has byen done on how digitalization affects the relationship
between motivation and firm performance (Baron & Kenny, 1986, Hasan & Almubarak, 20163
Timethy Teo, 2013). A mediating model was used 1o look at the relafionship between the
varables,
METHODOLOGY
This study examines how women gntrepreneurs are deiven, how they use technobogy, and how
wisll their businesses do, In this study, a structured approach was used with o questionnaire that
had four parts. Demographic variables were used o classify the answers from women
entrepreneurs in Bangalore (Miiller, 2006), and a five-point Likert scale was usad to measure
motivation (Abeh et al., 2015 Krishnemoorthy & Balasubramani, 2014; Miller, 2006},
digitalization {Adoms, Nelson, & Todd, 1992; Hing, 2003; Lorz, 2011; Naser The rescarcher
chose Bangalore for the primary data of her quantitative rescarch, She chose 212 women
entrepreneurs who were not chosen sl random, After follow-up calls (Hina, 2013), each
*  respondent gave permission to record an interview for 30 minutes snd was tobd what the
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cesearch was for and how it would be used for the pilot study of the targeted sample size. This
study shows how motivation and digitalization affect the performance of women-owned
businesies,

RESULT AND ANALYSIS

This study looks at how women entrepréneurs are driven, how they use technology, and how
wll their businessss do. n this study, & structured approach was used with @ questionnaire that
had four parts. Demopraphic variables were used o classify responses from women
entreprencurs i lndia (Miiller, 2046}, and a five-point Likert seale was used o measure
motivation (Abeh et al., 2015 Krishnamoorthy & Balasubramani, 2004; Miller, 2006),
digitalization (Adams, Neison, & Todd, 1992; Hima, 2013; Lorz, 201 1; Naser The rescarcher
chose INDIA for the primary data of her guantitative rescarch. She chosz 12 wormen
enfreprencurs whe were not chesen ot mndom. Adter follow-up calls - {(Hina, 2013). each
respondent gave permission to record an interview for 30 minutes and was told what the
research was for and how it would be used for the pilot study of the trgeted sample size. This
study shows how motivation and digitalization affect the performance of women-owined
businesses,

Table 1 Descriptive Analysis of Women Entrepreneur’s Profile

Demuographic Variables Fregquency Percentage
(%)
Age Below 25 3 136
Zh=335 8 164
36-45 7 | 31K
Above 40 4 182
Marital Status Single Never Murried 5 227
Married 14 63.6
Widow 1 45
Divorce 2 &1
Edueation Cualification | Diploma course 3 9.1
Bachelor Degree 9 40.9
Muster depree 1o 45.5
Dowtoran: I 4.5
[ Years of Experience | Less than Zyears : 5 227
2ty less than 6 years ) L B
b 1o less than 12 years . 182
12 to less than 24 vears 4 18.2
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Before inferential analysis, Cronbach's Alpha was used as a relinbility test to see if items an a
scale were consistent with each other (Cooper & Schindler, 2014). lieins measure the degree
t¢ which instruments are similar and reflect the same cansal order of items. As shown i Table
3 the test showed that U2% of the women entreprenenrs were motivated, 94% of their
businesses were digitalized, and 89% of their data was relisble. Ata 5% level of significance,
this 1_taat for the coeflicient of correlation shows that there is a link between the difforent things
that motivate women eatrepreneurs.
Table 2 Reliability statistics and Cormrelations

Pearson Cronbach's Motivatio | Digitalizatio | Firm
Corrélation Adpha n n petformance
Muotivation 0.922 | 1

Digstalization 0841 | b7a™ [

Firm Performance | 0LE94 | 463 B30 I

Mean B2k 1645 T

Std. Deviation 17.696 23.05 4,504

tailed).

** Correlation is sigmificant af the 0.01 level (2-

* Correlation is significant at the 0,03 level {2-tailed).

Tahle 2 shows that the relationship between women enirepreneuss’ molivation, digitalization,
and the performance of their businesses is significant at 5%. Multiple regression snulysis was
used (Hasan & Alpubaruk, 2016) after the significent corrclation result te find out how
motvation and digitalization affect the performance of women entrepreneurs’ businesses

(Welsh et al, 2018)

Table 3 Summary of hypothesis statsstical lest - Regression Analysis

Theefiect of the | UMstandardized | Standardized Sig. | Hypothesis
iedinting vartABlS Cocfficients | Coefficients | t | (pvalue} | Accept or
Std. Error Beta Rejeet
Hai: Thete is no
significant relatonship
between motivation Rejected
und Firm Hull
performinee of women 0,06 0.46 233 | 0.03* Hypothisis
ENrepreneirs at 5% level
Hi: Thereis a
o significant relationship

Copyrigat £ 2022 Bournil of Mortheesten University. Livesed mder the Creative Commcas Atinbulion Pim-
commeretsl Mo Plerivatives (bremeend). Availslde al haps U dbdaxten




Juigrmal of Morihissisim Talediy

Valume 2% lsspp 64, 3022

~ between mativation
ane firm
performance of women
COlTEPIRNyIES

His: Thers is no
significont refationship
between
digitalization and the
firm performance of
women entreprensir.
Hiz: There is &
signifcant relativoship
betwesn
digitalization and the
firm perfonmance of
wOmen enffeprenairs,

0.04

.65

3.85

<Q.01**

Rejected
Mull

Iypothesis
at 1% kevel

Hys: There is no
significant relationship
between
imotivation and
digitalizing of women
erireprensus.
Hix: Thers 152
significant relationship
betwesn
motivation and
digitalizing of women
enlrepreneUrs.

.22

0.67

4.08

<0.01**

Rejected
Nutll
Hypothesis
at 1% level

Haa: Thers 15no
significant mediation
rule aff

(.07

0.04

0.19

.85

Acvepled
Mull
Hypisthesis
at 3% level
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digitalimation on

the

relationship

berween
metivation and firm

rformance
£ Rejecied

Mull
Hypothesis
role of at 59, level
digitalizatnon on
the
relatonship
between
motivation and firm
pedormance |
Note: When the p-value is** less than 0.01 denotes, highly significant — Reject the null
fypothesis at & 1% level,
The p-value is* between 0.011 to 0050 denotes, significant — Reject the aull hypothesis
at 5% level The p-value is more than 0.05 denotes, nol significant —Accept the null
ﬂ'pﬂm&il‘.s al 5% leveal

Hiya: There is o
significant mediation 0,05 0.62 263 0.02*

Table 3 shows the results of this study, which was based on the review by Baron and Kenny
{1986). Three sets of regression analyses were done lo find out what effect the mediating
variahle had. As part of testing the hypotheses, the regression table 3 shows the three conditions
mentioned in the mediation effect. For example, H1 says that the effect of motivation on the
performance of women entreprencurs’ businesses is signi ficant {p-value = 0.03, - 0,46}, which
is an accepted hypothesis at the 3% level, At a %o level, the relationship betwesn bow
motivated women entreprengurs are and how digitalized they are is very strong (p-valuwe =
0001, = 0.674). Then, &l & 1% level, the relationship between digitalization and how well
women-owned businesses do is very strong (pvalue=0.001, =0.650). Motivahon (p=0.351,
=(0.045) and digiralization (p=0.016, =0.620) have no effect on the performance of women
entreprenelrs’ businesses. So, there is a direct ink between women enfreprenturs mativanon
and their firms’ performance, which is a good thing, When it comes to women entrepreneiins in
Bangalore, the effect of digitalization a5 » link berween motivation and digitalization is not
very imporant, Figore 1 shows hew digialization cin belp bridge the gap between what
motivates women enireprencurs and how well their businesses do. This study tries to develop
£ mode! that shows how digitalization, mvotivatson, and firm performance are related to women
who own or run businesses,

Copyright © 2002 Jeumal of Northasewm Lniversity. Licensed usder the Cretive Commods Attribution Non-
crommumenciol Mo Derivadives (bs-ne-mli. Availoble o htips:ldbdnxbew s
st e e A £ - e — 4 gy l—




Juurred uf Moribeastem Linmeera
Vidumie 3% Iwae &, 2022

Figure 1 Conceptual model: Relationship of Muotivation, Digitalization and firm's
performance

Digitalized Women Entrepreneurs: Conceptual Medel
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CONCLUSION

This study found that digitalization did not act as a link between motnvation and the
performance of women entreprencurs’ businesses. The effects of each individual varizble on
firm performance, motivation 10 digitalization, and digitalization to firm perfoemance are all
very important. This study comes to the comclusion that digitalizetion is also one of the things
that affect how well women-owned busingsses do. Maybe the anilyses are ifl line with the fact
that women business owners cun run a succesefinl company by going digital with their business,
The goal of the study was met by looking at how digitalization and motivation affect the
performance of firms run by women entrepreneurs. Lastly, the women businzsss owners are
very important 1o the firm's performance with or without digstalization, und they are happy with
how their business turned out.

DIRECTIONS FOR THE FUTURE sTUDY

Even thoagh the study looks at the relativnship between motivation and digitalization and how
well women entrepreneurs’ businesses do, it also leoks af the variables that belp explain that
relationship. (Welsh et al., 201 8) suggests that the structure of the mode] may act as a moderator
between motivation and digitalization 1o improve the firm performance of women
entreprenenrs, The researcher says that the model should be built as a modersting vanable to
gt women business cwaets interested in digitalization.
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ABSTRACT

ESG is multidimensional concept. It penerally refiers tn Environmental, Social, Governance onder
one amibrella 10 zssess the company’s integration of sustainable development wwnrds these factors.
Ag it is the responsibility of every citizen "what we gave, saves us™. This paper is made o understand
how far the India is implementing the ESG Concept and how many companies are issuing the ESG
Investments, The factors that include assessing the compomy's performance is based on how the
company is contributimg towards the protection of Environment, Naluwral Resources, Employees,
Board Members,Customens supphers, stake bolders, Company lcedership, policy making, risk
Minimizing ctc., This study roveals the growth of ESG fund in India for the past few vears and the
last year returns on these funds as well the Inception Retum. It slso states the idle expenses ration
should be maintmined by the company to protect the investor returm,

Key Words: Sustainabie developmens, ESG Funde Asvesoing Returm, Growthrate, Mdie Exgpenses
FRAHE.

L1 INTRODUCTION OF THE STUDY

The foremost driven inibative was taken by Ministry of Corporste affairs foe the ESG Investment in
india n the year 2009 with the manifesto of “Voluntary Cuideline on Corporate Social
Responsibility™, Later the Ministry of Corporsic affairs mifle the simnificance of ESG
(Emvironmental, Social, Governance) for the imegration of sustainable businéss prachices for the

COMpANies.

This Funds imitial introduced i the year 2018 by “SBI Bank™ as SBI Magnum Equity fund, later i
was properly hmched by “COuantuom MF” in the year 20019 and followed by six compames Axis,
ICTCL Kotk Aditye Birla Sun life, Quunt Mirae Ascets lunched the Concept in the yesr 20240

The Cure ides behind the first critena in ESG is Environmest, in this how the Company protest the
environment, the second criteriais Secial.it assess how the company manage the associstion with the
empleyoes, custumern, supplicss und its waooiated bodies, md the third one is Governance i deals
with companies leadership, Board of Directors Audit, Tnterna! control, and 0 protect the sake
holders interest

E-Environment

adel,
o~
Now a days the most eloguent challenge Tacing by human being s climsibcal changes, s ong of e

imporiant elements in sssessing the ESG factors. As it has the impuct on our lives, the

Company showld plan and react for these climatic changes, und come out of the policy that protect
the plaset, People and Process. It Consist of

¢ Energy Use
Page | 139 Published by : Dr. Harisingh Gour University
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‘Waste management

Liow carbon Emission

Maturnl Bedources Conservation

Pallution Ere,,

iy

The Hecond Asscasment of compeny s social intemctions, bamwcallyit refers w the
oompanyrelations with Employees Suppliers, Customers, government. The Social Interaction of
the compumes minimize (he exposure of the sk end enhiances the reputation of the company, It
Comsist of

Employee satisfaction

GGender, Race

Religion

Equal and fair working conditions

R emineration

Employee benefits and Safety Ete.,

G Governanee

L I B

This is related w how the company is governed under the leadership of the board of directors, how
its s mimimizing the risk for s companics smke holders .and i also depls with Approprise
governance structure of the company, It Consist of
The mle of stake holder in appointing the board mémbers
Audits
Internal Control
Board Mesting
&  Policies and Proceduore Eic.,

Glohal ESC Investments

There 5 o rupud growth of ESG Investments globally as the Canndn is holding highest
proportionate of assets 62%, the next followed by Europe 429, Australia, US, Japan, holding the
Assets of 38%,32% & 24%_ Out of 165 countries the India ranked 120 globally.

ESG In Indix

In I.I#Fu 2012, the securitiés Exchange Board of India issaed o circular that compel it mandatory
for 100 hsted companics later extended o 300 ksted companics to disclose the “Anmonl Business
Resporsibility Report”. National level guidelines were issed by SEBI in the year 2016 for the ESG

Fage | 140 Published by : Dr. Harisingh Gour University
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Investinent. For the Carrent year lhn: Companics can submit voluntarily Business Responsibility and
Sustairmhility Report. And for the Next financial (2022-2023) it is mandatory for the top 1000 listed
company should present the BRSE apart from the Annual Report.

ESG Assessmieni Hatlng
In India ESGRISE i assess the sating for top 500 hsted compumes. by evalzating the performance
on ESG parameter as well as their annual report tansparency.

1.2 DRJECTIVES OF THE STUDY

To Study how far the Indian Companies are adopting the implementation of ESG fund.

To annlyze the growth of ESG fund size in India.

T ansess the sclocted companics, proportionate diversification of fond into equity and debl.
To Stusy the rate of return for the ESG Investmenis.

o L fud =

1.3 NEED OF THE 5TUDY
e The main pwpose of the Siudy W cxamined tw extent of componics adopling the
implementagion of FSG. As well as s 10 known the interest of the investors towards these
investmenis. And Lo know the flow of funds and its retum in India
1.4 SCOPE OF THE STUDY
The geographical scupe of the present study is restricied w only 3 companics for the period of |
years. Thiz study is restricted to only [ndia.

1.5 RESEARCH METHODOLODGY
This Swdy is based on the Secondary data collected from ihe reports of 3 differcot companics.
The datz hus been srmanged, classified and analyzed. For Anslyring the dats, the tshles, average,
Charts has been Used.

1.6 Dratm Anmlysis
Table No-1 The Growth mie of ESG Fund in India froom 2019-3022

Year | Fund Size | % Of Incrense of ESG Fund
2019 | 2260 -
- 2020 | 3603 5848
2021 | 10989 204829
2032 | 12448 13.27%

Page | 141 Published by : Dr. Harisingh Gour University



M-ihylﬂhnrﬂl:ﬂﬂ‘lﬂiﬂ] UGC Care Group [ Journal

188N 1974006 Vol-82 No. 14 July - December: 2012
FUND SIZE OF ESGs IN PAST FEW YEARS  rurome!
3,605
= I
Mare Mar 0 Mar* Mz T3
TE AEregie ek
% of Increase of ESG Fund
Isn
AN
HID
150
o % ol inrease o
1m0 H“ EW Fard
o I vazd
] ==
J01% 030 IOR1 0T
Interpretation

From the above data the ESG funds are heving tremendoos increasing from last 4years. From 2019
120 the fund hus increased to 1336 crores, from 2020-2021 7,384 crores of fund increased mpidly
and 2021-2021 1 459 crores of funds hax been mereasing,

Table No:2 Top ESG Funds in India for the Year 2022

Company ALUM Fxpenses | Inccption | Per Portfolio  DMversification  into
Fund Ratio Retumn Amum | Equity, Debt & others Investment
(Crores) Retum OpLLnS

"SHI Magoum | 450913 | 1.34% S50 | 32.6% | 9A72% |006% [1.22%

Equity ESG

Fund = =

Axms  ESG | 180585 | 20%% 6l.52% I7.2% 9%, 58% 0.76% | 0.06%

Equity fund

ICICI I411.80 | 218% 35.70% 24.00 95.9% 0.02% 4 08%

prudential

ESG Funds

Tut tinn

Fram the above table the SBI, Avisd 10101 has mised the tatal ESG fund ull 2022 55 4509.15 crores,
|805.85 crores & 141180 croves on Asset Under Mamagemeni And for this ESG Funds the
Exffenses Ration is 1.34%, 2.09%, 2.18% comparingly the SBI Magnum Equity fund is having the
low cipenscs ratio, compare to Axis and ICICLL

From the estsblishment of this funds the sotwl retum were nereased for these 3 companicsic.,
§84.22%, 60.52%. 35.70%.
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Aﬂﬁthﬂywmmﬂmmmdfmﬂﬂ&ﬁuﬁm 32.6%, 2720, 24.0%
The compnnies are diversifving the portfolie into Equity, Debt and other interments avenucs,
Table No 3:
PERFORMANCE OF ESG FUNDS

Heyern aut of the 310 Tunds vwere lnonched post 2020

- 'S.H.I_Minnfrrh Eqyunity ES

= Axis [50 Equity

-",'II’.I Piud-nti.pi E.,"'i.l.‘-

- Kotak ESG ﬂpn l:Il"I-lull"IlIT.’lﬂl
- ﬂl:llt‘j'ﬂ Hirla !iun I..I'I'E E‘.‘i-ll’.‘l'
= Invesco India ESG I:quuv'

= P ran e Aqsnt E_",iﬁ Soctor
Lnldﬁrs ET¥F

- Mirac Assct E50 Sector
Leaders F'ﬂF

-ﬂuanl.um India ESG Equirty
Quant £50 Equity

EYF Fae i g - Le@mil=d Fagmmall, Feal| Fasgma iu-fl' iiHa Iu._l""..‘l'l. .'I Fhaws P ad UTT s a8 b il -r--r-IlF.l-HFl-.l
B FrpE e fiefirl s pped @ § @ppd g iped dF ss TPvaes @ s g @ &0 e = Rskped § g Wallior BEFes mes iy I

nierpretstion
From the above table it shows the performance of ESG fund in the year 2020 and jts het Asset value

for the following companies.

1.7 FINDINGS

« From the above stedy there is a rapid increase 0 the ESG funds from last 2 years as investors
are inlerested twards the investment.

& From the sbove study the implementation of ESG leads (o help in proteciing theplanet,
people anid process.

& From the ahove study sates that it is imcwnng the higher expenses ratio, the reasonable
gxpenses ration i ground 0.5 % to 0.75%, if it is greater than 1.5%; is consider as high

= As the expenses ratio increases the potential returns over the long term will decrease

o From the above study this investmenl is having the good retums compare W other
investments in the portfolio

® And the company is diversifying its portfolio to minimize the risk to its stake holders,

» ESG mting strotegy helps in providing the opportunities and identifying the gops for the
development of the company,

1ASUGGESTION

» The more Global participaien of companies will help us w proteet the environment, Namurul
resnurces for the next generation.

o Il the Companies implementing the theme effectively the investors will mvest in the
particulsr fonds. so that ovailability of imvestments will increase.

= Implementing the swong corporate govemnance leads o protect the economy from the globel

financial crises;

“1.9 CONCLUSION
The ESG Funds is & broader concept, in Indin it is confined o only dedicsted portfolios. Over
certain peried of tme i the companies effectively implement theconcept, it can protect the
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pnviromnment, cmployees, stakehalder, supplicrs, povonmenis, Board members and - ather
memhers who directly and indirectly connected to the company This concept identifies the gaps
between the company, investors, customers, suppliers and other related bodies snd provide the
oppartanities fir various portfolios.
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Geetabala Lendhare!
i D, A
| Asst. Professor, R G Kedia College of Commerce, D:]-::::: Pal :
Sumadatta oo erabad, Telangina 500027, g © e Managcimen,
JFmrﬁwl uryadatta institute ﬂrBﬁiﬂ[’ﬁE Mﬂ“a'-.gemm;&_l'ﬂ-ﬂ"ml -
Maharaghirs, oy (SIBMT), Pung,

: le] T, :
) sabscriber base of both wireloss and o _siecomuinunication industry in the workd with

_ . wircline are of 117045 subscri '
2022 Teleeom sector is considered ag one of the erucial factore rﬁﬁtiﬁ:;ﬁﬁi

development of the developing country like |ngia Indian

. i iy hdia. tebecom sector got aceelernei
anlﬁwﬂ:;umi:g‘fﬂm*tﬂ"ﬂﬂ and globalization, With the Increasing nuF:b:ET' sumhﬂ;:
gver the years ¥ @ tremendous growth and investment in the secior. Dy i 1]
56 t:dmnlngy. over the next five VAT nr:ath.rs Sh B

3 00 million BEW ifermet subscribers will oet
i l‘_:ﬂfl;lﬂislc:ﬁn;l;hé ﬁET!bm-l of new business opportunitics and m;ﬂuymEm
genetatian. As p cllular Association, thers will be b igh demand for skilled worksre

in 3G ?"‘{“ﬂi technology like Tntemnet of things, Artificial intelligence, Machine
commanication ele. and also for smart cities mitiatives by 2025 There will alsuln hénsl in
battery charger markel, due to which around 365 new factories will be semup and approximately
0.4 million jobs will get generated by 2025 Telecom induetry has undergons @ remorkable
Iﬁﬂ&fﬂﬂﬂﬂlm_f{'ﬂm governmen! owned to the mghly mrnpr:t't.'.ii'c markel. Telecom [ndustry
has shown positive effect on Indian economy due o acquisition of new technology, Foreign
Direct Investment and liberal and reformist policies of sovernment. Therefore, present study
analyses the histary and evelution of Indian elecom industry. It also emphisis on pn:.sl:r;t
growth and development trend along with the future opportumities of telecom industry.
Keywords: Indian telecom industy, Development trend, Evolution, technology, 5G Network,
Internel of Things, Service providers

Introduction
The telccammunication petwork in Indis is the 2™ largest nebwork and slso the 2" laprgest
infernet user base in the world with 1.7 billion subscribers base np w Auwug 2022, The FDI
centribution in the telecom sector is 6.43% compared to total FDI inflow. It is the 3™ largest
sector in India for FDI inflow which increased from 8.320n dotlar to 20,72 liion dellir 1.
approximately |50% rise during the year 2002-2014. Telecom sector his given [IIlr::r_l ar
mdirect employment of nearly 4 million. Now at present there are 10 million active SG devices
m Indin arxd the inlermet connection growth & 231% during the year 2114-2021, Now that the
sovemment has given approval for the deployment of SG servicas, the digitul ecanamy j!'.h.-:lm
can be expected 1o surge by about 51 tn by the end of 2025, Telecom sector evelved as an
important Factar for the socisl and economis growth and develapment of the cuuatry. Due t
rilization and glebalization India is experiencing rapid chunges (Joshi, 2814 :‘ "l"'_'“:;nfdl:"g
o{IATAY, 201 6 India is the second fargest intermel U?Er! in the world :.1I1l31. .H:h‘: 1IE\'L{1I'IJ-;11I.:‘IT'
eill tariffs lead 1o competition amongst MNCs. Acenrding to the _n.1mr|lw.1.-mll1!-,v. n:: WH_;
was mentioned n the report. For the growth and .Uv t-Ipcrqwit-ﬂtizﬂ:iulﬂ Forgign dirzct
Ewernment and private scctor pleys a vital role. DUe 18 SRECEEE L techmology. The
L“i':t‘-‘i'l-lmum and private cﬂmpﬂﬁrgdﬂﬁdﬂ}ﬂ'ﬁi:: ﬂ:ﬁ:ﬂu il ﬁ:l r:;:ht pace in development

c88 lechnology services needed 1or

' o122
Utkal Historical Research Jowrnal, [S5N : (B76-2132 Vel. 36, N 1(11) 2023



am, 2012} According 1o (Barug
el ﬂﬂzﬂ'ﬁ: AMONgE SCrVice providers fur iE:_- Akh_lm

i o e "”"‘“'“"‘“T':fim. Trunsparency of governance has inereg 50
subscribers 50 provitles 11"2:; ;:-nw Governiment is providing SErVices like mage - um“h.
digiial Indra and E- Fﬂr::ﬂt‘;u“g gle. 1o rural Indu!. willl ._j"_. '“-"F_ with "“f i " :
health services, relail tial ol for the grovth of the nation. various service mﬁdm“r:n
sk Im?t cm?h: customers across different fegions of the urbin ang Puri] ape,, |
volee and cata m,m:': ment and growth of telceom industry (Pritish & iy i
2019 Tecom dw:“F Authority of India (TRAI) governs the telecom indusiyy,
2015). Telecom : Rﬂm;‘mm?m by giving fnvorable CAVIFDNMent [‘nrﬂ‘rm-cm S '!h:
s WELM:FHEW Indusiry is casily accessible ol reasonable price i the rupy)
s s of i s & Dr.[Mrs).] Mahatmayi, 2017). Customer's depen e
= c"m':f;“i; increasinge day by day. so the network providers Iy 10 improve g,
ﬂ:&?ﬂﬂ}: with the customer and also formulate the planning and long-tesm strajepies g
o masked ard theiropeaion nework (SAHAY, 2020)4s per th repon (Subrarmanian, g
Althaagh lecom secior hag ar:hiwcdlmasmw growth but the objective b the dmupﬂﬂ:
policics rimains in doubl cspecially in ihe celfular telecom seclor. Telephone commyn;
helps o eremte products and Fulfill demand between the peaple of diffarent ocation by
fawless work of supply chain (Zahoar, 201 5.

clo
il ccongmy af the varkous sc

Chjectivis

The nbjectives of the study are ss follows:

1} To study the history, evolution und preseat growth of Indian Telecom mdustry
ST e i development trend in the telecom sertor in India

3] Ta analyze the growth tpportunity of Indian telecom sector in i

MElh-lJulnM

share of different service providers. Recent trends in 1E|Eﬁumlnuni¢a[iqn e ol B

L. Histary, Evolution and Present Growih of Indian Telecom Indusery

The beginning of telecom indhastry in Indist could e braced in the year of 1851 with the sal
public work depanment in Pust and telegraph depariment of British East Inchia Compuny. In

2831 wo picneer chmpany mamely orieng) leleplune company hd ang Angzlo-Indian
Telephun Lompany Lid were siccesshully scguire leense 1o Upen @ wlephone exchange in
cities of India, Un 24" Jamiary | 482 ielephone exclamge started in eities of Calcutin, Bombay
amel Madras with 93 sibseribers in Calbcuty

. contntl exchunge in the carly stage. With the
"neeplion of ihe depanmeny of telecommunication iy V995, telecam Industry was sepiratel
from India post, The Department of Telecommunicaions DOT was salcly resporisible for ol
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ervio acroSS 1h_r: countty. During that period only two govermments pwned
Iﬂ"wm gL WHre in exisience. n 1994 the government formed a Natwnal Telecom
e g p private operators. I_I'I- 5_99? Toleeom Regulatory Authonty of Tncha (TRAL)
1 istence for h functioning between ihe Subscriber and operator, To settle the
il e E'-'-"""-"l'“ﬁ'll.’.'l‘ll, operaior anil subscnber The Telecom Dispute Settlement and
;EP""J: b " punal tTﬁfs-'“'_T-'f during that peried subseriber growily rapidly, Government also
dem.tr: 5 ;11nﬂﬂ-1iﬂ'“ af license wnh_lms {ees [or altracting moee (elecom operatars in India

o 10 crtion wing of Department of Telegom serviees wis named to

f 2p00 the 0P
::. i mgt:tf;hlecnmmunica!inn and later it chonges to BSNLIn 2002 The frst foreign
Nlﬂﬂmh the form of Tata enters in VSN Lwith 25%, stake.
ot 1

e

Thia Evolutican of ths Telucom industry in Inckia
car b eategorized into 3 parts:

hpS: Jmnanvheighiﬁtﬁﬁh.l:ﬂmrh!ﬂg.php?hinngulut:'l:rn-n [—1eltcnm-induslr:.f-in-indm“
Till 1990 telecom™ sector was fully govern by Indian government. In 2005, mobile users stan
ccige 2 services and here the rise 1o wircling conmection mMeeases. The FDI limit limits of
plecOin SCCiOT increases from 40% to 74%.

wih the launch of 3G services and 4G services i 2008 and 2012 cegpectively draws 1 beoming
market for smarn mobile handset, This brought live TV, movie downloads, video calling and
amch maore and now gpvemment is ready and all set o launch G services 1n India.

1. Growth and Development of Telecom Industry
Telecom Industry comsists of various segment which depicts the growth and development of
wha. It consists of Mainly two segments 1) wireline communication i) wireless
communication, Wireless communication 1 fastest growing as 1t 15 sasier o transfer the
mfsrmation and communication between twa peints. Due 10 changes National Telecom
policy in 1999 the private opcraiors like Reliance communication. Rhagati airtel, Vodafone,
ldea cellular, Reliance jio and govenment awned BSMLAMTHL provides benefits of cellula
piens o the customer with the help of govemment policies. Although thers is increage in
witeless subscribers but there is decline -1 the wireling subscribers can b wbserved
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isc (in million) ram 2000 to 2022

het b ;
: il of Subseribe tfians)
Tible 1: Growtt m,.,;;.-l“'-’;,&'ﬁ?;ﬁ.!—ls";_w' Toal — [Growii—
4 i s
Wi I;-il;‘l-l.' Submeriber subscriber |Perce nia,
Yenr | Subs CF— === 1.9 28.55 Hage
Srntl__| ——— 1665 "
—-—--']' o 0] [ e 5.58 3E. growth oye,
=1 2001 ge1S a4.87| FY 200
3 — 6.54 : 3
1 002 32- An
e e R 1.3/ 54,
=5 2003 al. 3.6 76.53 40
q'___———-_-_I ﬂlﬂq. a-J-
sl _ZOL 56.95] 98.37 29 ™
| 2005 | 41,42 ——
& . 101.86 142.09 aa
— 2006, 40.23 —_—
———-—g'—-—;m 30.41 26108 300459 46 mlal]
= 00| 37.97 381.76 423.73 43
T1 2010 3606 58432 621.28 45
1z 011 34.73 Bll.6 B46.33 36 |
13 201 3247 21917 551.3% < VR
14 m;ﬁ_ 30,21 aa7.81 gOR 07 & |
15 2014] 28,5 904,52 933.02 4
16 2015 26.59 59,89 996.49 7.23 |
17 2016 15 22 1033.63 1058.86 6.57
18] 2017 24.4 1170.18 1194.58 13.21
19| 018 72,81 1183.41 1206.22 1.13
20| 2018 217 1161.81 1183.51 -1.82
21 202D 20.22F 1159 3117.97 -0,24
2z 2028 20,74 1180.95 _1201.2 1.12
23 2022 26.82 1143 63 1170.45 =0/13

Source: TRAI Annual Reports from 2000- 2022, Press Releages of TRA|

Chart | Growth of Subscriber bage (in million) from 2000 10 2022
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ol e _ : country, Asshown i
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and urbon wlrﬂmhfﬂw i in tele-density b

2022, Press Releases of TRA

ber of subscriplions per hundred peopls. It indicates averd

n the graph there is significant growh
sty due lo technolugical developme!
li‘-l'L‘.I: dmpurin_.r cun be observed betwerm
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Table 2: Crrowvth of Tele-densuy (%) from 2000-2022
,,.--*‘;m"i'ﬁﬁﬁelbdﬂmiw (%ni from 2000-2023

S0 Year Ruml Urban e
Percentape
'F_____..':L-—— — B.2 2.9
2 2001 0.8 10.04 3.6l
3 2002 1.2 12.9 43
] 2003 1.5 14.3 :
____.--"'-._._.-_ ; 5 1
.__,.--'—'E"'_ 2005 1.74 26.1 o 08
7 20086 1.86 37.59 12.86
_..--"_'--_.-
8 2007 5.89 48,1 18.23
| 2008 5.2 £3.39 26.22)
—3g| 2009 14.8 88.66 36.98]
31 2010 24.29 119,73 52,74
137 2011 A3.79 153,32 70,88
13 2012 39,22 169.55 7B.66
.___-___1___4_ 2013 41.02 146.96 73.32
15 2014 43 96 145,78 75,23
[R—
15 2015 a8.37 148 €1 79 38
17 2016 51.37 154 01 23,36
et
18 2017 56.91 1718 52,98
ET 2018 59.05 165.9 92.84
_._-—__
20 2019 57.47 150.96 50.11
W 21 2020 58,79 142.31 87,37
3 2021 60.27 141.03 B8.17
23 022 5B8.01 134.08 " 84.69

~Source. TRAT Annual Reports from 2000- 3072, Press Releases of TRAI

Chart 2: Growih of Tele-density (¥a) from 2000-2021

Chart Title

1555 3000 2005 o s

sl —@elrian —8—Grawin PercIAE

Source: TRAI Press Releascs andl Annual Reporls fram 2000-2022

. Broagdh,
: and Subscribers . et
M, government of India started tromdband services. Broadbanid services support inleme
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Chant 3: Broadband Subscribers (in miflions)
Broadband Subscribers
LRI
S
(2]
400

-__-Il

n
fﬁﬁﬁ'ﬁ‘ﬁﬁﬁﬁﬁ@ﬁ 16“1@?',@'_9‘:’@*#%@@@‘#_?“19’?
Sourge: TRAI Press Releases and Annual Reports from 2000-2022

Wi Bervice Providers

L CLTE 1 2 ¥
,I:iT E’i_m ;};;hlhu? 'FHJ_'JHI:E Services in both [H!Hil: arul privoe sector, The FuHiLT geisdl
ks In wireling market wherens privaie secior has a misjor share i WIrg
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i3 pSNL = the major service provider

212 i . .
.-wf"ﬁ Ir?,;::I. wdaﬁ_ﬂﬂﬂ Id: :rﬂu;ll:f ll_ln.'g:r Serviee provider. At the end of Aupmst 2022, 1otal
i !:1Prgm'idf:ﬂ_;n FARNCE! SRICH compriscs abaul Y4.39%, market shars 10 the okl
i .“'F”L |_|5'-:|I':'ﬂ:rI :
| d;,:ﬂ

for public secior while Reliance Jio,

Source: Press Information Burean Press Release

Table 4: Scrvice Froviders wise Market share of Broadband Services
Wired & Wirelesa (In million) On dated 315t August 2022

= el e I
Sf._: service Providers Wired | Wireless | Total suhscribers | Share |
= | Reliance Jio Infocomm Ltd | 6.56 41924 |425% SR
= | Bharati Airtel Lid .13 121885 [ 22304 21.52
5| Vodifone Idea NA  [12n12 (122 1503
T TBSHL : 388 2192  [25% EXE

o _'i',-.,;m{fmv:igence - 1213 |Na 213 10.26

% | Hathwaycable end Datacom | .13 | NA 113

BT iceh Ouline Pt d NA_ 023|023 i Y
[ | Towd (100 |

Source; Press Information Bureau Press Reloase

I Forgign Direct Tnvestment (FDT)

i August 2013 FOI cap in the telecom sector has been increased fram 74% to 100% and also
0% FDI bad been permitted for infrastructure providers which offers dark fber, elecirome
®d viice mail. FDI 15 one of the major factors for the growth and development ol socio-
twmomc condition in India. By relaxing noms many forcign telecom players gels cucouraged
bt mvestment in Indian telecom Industry, Between April 2000 to Septomber 2002 FD inflows
nihetelocom sector is at UUS § 29.02 billion, The Indian Mebile £Conomy 8 growing rapidly
o showg significant growth in Gross Domestic Products (GDP) of India. Tn 2013 telecom
#raceounted for abaul 6 6%af India's GDP. The rise in FDI provides many opporiunitics
nonl ey whire the tele-density 15 quite low, It enablis easy market access, banking and
"mmeres fagilities, infrasirucrore development and upgradation of skill.

4 oblle Number Partabilty (MNP) _ gt LY
b iul;.; Lty provided for the user Lo switeh from one mohile operstor 1o aather uperator if
g Criber % not sptisied I:r].-' the service pffr\'iﬂbi |_-,.::|. the ewrmrent service I:lLl.'l'l.'Illn.'I:' Ir this
o WCT €A vetain the same mumber and can still port the number from o operator Lo

t : .
petator inrespective of the peographic area,
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e 11 (Sonthert B o succec by
g,;ml:‘lta‘ﬂ £ )
d el the transmitied data through .
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Securrly- 20 b jeHons i | reports indic: Iy
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it fegua .t beeam . At Sy e
proet) “mf mm[::r Ef frand cyber G355 i gecurily Mesh Architecturs (CSMa) i
s ncrease imﬂmmuaunn oL jlability of compuier Teseurces |ij, g

| ; th: asn v C
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g | e uf scals. Therefors, Ry bencfits of migrating data 1 ¢y, .
ey E::pi:d Broadly and should be implemented thoroughly v,

computing but & - clou compuing :
(elcom companies COME forward for mlnmﬁ_,, ihe upgradation of 4G network techng

cy. It has fow lateney which is very importn; g
ith 5G network technology Users can take advangs,
i 1gl formation end the intemg ¢

; d can experience the digital lrans | : termet
‘:hr m:pr:‘fh:ﬂy :ih:;:,nﬂmﬂ;mﬁﬁ have already made remarkable investment in 3G with beg,
i“;i&uﬂm_ New many devices in market Suppors 5(; network, 50 customers are kegl,

i the rollout. :
waiting for e 10 nielligence (Al) and Machine Leaming (MLYare the n

4 Arificial Intelligence: Arificial l | 1 . .
st importan aed recent trends has & impact in the industry. Al is & compuier science S

crestes inelligent machines to. detect any frandulent activity in network. It can do s
repminng, cin detect network issuc and also can complete & task automatically.

5 Internet of Things (10T): [OT is an object which connects and exchange data from oo
device to ofher device having sensors, software and 10T objects that influcnce sechnology xd
infrasiructure of almost all industrics: Tt improves the standard of living, increases effickoms
to earn profit md enhance the management of business. 10T helps o decrease the IT expens
of government. 10T device can be controlled by a graphical user interface in mobile appheats
or in ‘website (hat can control sman devices,

6. Digital Transformation: Today we are in digital world where digital transformation 5 m3
gremter pace. Iowill be sccepted by more and more industries in coming years. Telccom seckt
hie recently made investment in $G technzlogy and infrastructures.. This i:-|-|;-|r|:ul.-'ﬂ:l'ﬂr'f-“l'"*-""':'ﬂr

;ﬁ;ﬁnﬁ speed internel, low latency which enables the digital trangformation i o

jabi iy
in term of speed, rehabiliny 3nd consisten
gﬂd gaming and virmual reality costent. W

?:I[:mtfnr:::;tﬂf?:: u“]m“ for Indian Telecom Sector in future
growia of the :n:-unw'g.!rm{;?1 2 vital role for the social economic development and for the aot
75% 10 100% which h:nd:h :: : :‘?;3- gavemnent of India has increased the FOI e2p
cmployment in India, The ]MEIFEFGWIE m Indian mohile cconomy and generaldd
wrder 10 expand the maobile . B! cap atlract continuous flow of foreign investm i
Indusiry can be chserve Frum;mmﬁﬁﬁ?: RIEgIsia owin ol L ulm:::
0 internet dala services which €
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Dear Sir/ Madam,
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TRENDS IN MARKETING -Reg.

L

With heartiest congratulations I am pleased 1o inform you that based on the recommendations of the
organizing committee, your research paper titled “SOCIAL MEDIA STRATEGY FOR RURAL
ARTISAN BUSINESS OWNERS “has been accepted for publication and oral presentation at the One
Day National Seminar.

Your paper will be published in the book ’CITANGING CONTOURS OF MARKETING”’ bearing the

ISBN Number: 97889395944243 by Paramount Publishing House.

Herewith, the seminar organizing committee sincerely invites you to come to present your research paper

through registration at One Day National se.ninar to be held at KGR INSTITUTE OF TECHNOLOGY

AND MANAGEMENT on January 24" of 2023.

-

Yours sincerely,
Convener
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*Assistant Professor R.G. Kedia College. Hyderabad

Abstract

Stress is the typical physiological response of the body to novel stimuli. People expey

change and, therefore, stress in many different ways, including the daily grind and major life
like marriage, divorce, and the death of a loved one. Instead than striving to eliminate ail
concentrate on effective stress management. Many people go through similar struggles, yet the parti
of those struggles vary widely from one person to the next. One common negative impact of s
mental and physical fatigue brought on by having to constantly adapt to new demands. The appro
amount of pressure may bring forth your best performance, but too much stress might ha
opposite effect. Still, the stresses of getting to and from work, meeting deadlines, and payi
expenses may mount up and become too much to bear. Your brain has a warning system because
concerned about your health and safety. When you're in a potentially harmful scenario, your |
releases chemicals that increase your heart rate and blood pressure. The "fight-or-flight” reac
prepares the body for action in the face of danger. Once threat is no longer there, your body rel
back to its usual state. Due to the pressures and expectations of contemporary society, some indivi
may not always hear their alarms go off. It's possible that resetting and fine-tuning your alarm sys
via the use of stress management strategies might be beneficial. It might help you modify
thoughts and actions, which would be beneficial. Not getting it might cause your body to remain i
state of heightened alertness. Serious health problems may develop if stress is neglected for too loj
Take action today to reduce your stress before it negatively impacts your health, relationships, a
happiness later on in life. Learn how to deal with stress effectively right away by beginning _v
practise immediately. If you want to maximise efficiency in your tree care operations, you may chog
from a wide variety of approaches. These diagnostic tests and pharmaceuticals are often uss’tgi
Jacilitate regular activities. One might experience stress in a variety of wavs, both physically @
emotionally, and these can shift depending on the person and the circumstances. The negative impa
on mental and physical health range from sadness to fatigue, sleeplessness, and chest discomfort. 1
capacity to deal with stress is increasingly important to modern success and happiness. You may @
care o yourself and cope with the stresses of life in a number of different ways.

Keywords: Stress Management, constant change, psycho logical signs, emotional and physit
response, stress-reduction strategics.
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Adavanced Business Dynamics in Global Market (ABDGM)

_ oDUCTION
IINTR ¢ ﬂ\:ﬂi

v of a significant English-speaking, technicall

jability A e o y skilled workforce, competitive
Ih i’ able producll\”ly improvements, and sca_lnblhly arc all strong value propositions for
1s1d¢

e O e and scwiccs. !?usil:cs:s. lchch ﬁ‘lctors'hzwc aided Ilhc country's development.as
an S0 pvices outsourcing oc_aflon. The scenario also continues to favour India. These
winent .{ﬁ‘ and benefits OffCI:C(l Indian a contnpclilivc advantage in the developing ITeS-BPO
i bcyoﬂd the domainof IT scz_'vwcs. I'raditional and non-traditional items are exported
i 1““”:;i de 2 stcady source of foreign exchange to a country like India. According to a
L"ﬁmicr ) “"_1 ditional exports account for more than 90% of overall Indian exports. Ncedi;‘sg to
:n b “m; -f;ditioﬂﬂ] trade includes jewels and jewellery, leather, consulting services, softwa re, and
| ;;,]mm. ngaj- ~hf0,.6ign joint ventures, engineering and capital products, and so forth. The deregulation
o STV oy in the early 1990s had a significant effect in the expansion of the Indian IT
e W?l‘::m easures of deregulation implemented by theThe Government of India has led to significant
o »‘f'}" vestment and international capital inflows into this industry. High import taxes pushed IBM
kst 11'4 India in 1970. Nonetheless, during the early 1990s, numerous major IT firms, including
a;f;‘!‘”h’;vc established operat.ions in .Ind%a.h’fﬁcrosoﬂ established itself as a software pioneer. The
il ;;;ilnatioﬂf" corporation, which has institutions .and colleagues all throughout the world, has been
n’ﬁmm]jng admirably. As a result, a corporation with talented pleoplc Iesources may prosper. persisting
;gda:adﬁ? together. TCS stands for Tata Consultancy Services (TCS), Infosys Technologies Lid.
2 Wipro have made similar endeavours to internationalise their software services solutions. These
ymnisations, which have cutting-edge infrastructure, including core competencies and brilliant young
h,féai directly from educational institutions, can adequately train people to handle the difficulties of the
kil business climate. Employees are under a lot of pressure. For many professionals, it is inherent
e job, where difficult expectations and pressures are inescapable. The sheer volume of work,
atcther one is a business professional, social worker, academic, practitioner, or administrator, can be
eehelming at times. Everybody in our line of work understands, either through personal expertence
fiom seeing coworkers, that stress may have catastrophic consequences. It may become a living
tgtmare of working faster and faster to stay in the same job, feelin g unappreciated, unable to refuse

4 demand yet not working properly on anything,

S Ll

NEED FOR THE STUDY

FEmj::;‘u{i?(?j'JIStl‘ialised nations throyghout.the 'world have ack'nm-vlcdgcd India's IT industry's export
’mme;i . as ;T and. IT-enabled mdust.nes, mtem.el cn‘telpnscs. zm_d software products are \\.'ur‘lL‘l-.
E‘rmmu'm :' their quality and cost-effectiveness. le?n l.tg enormous dr:vclc‘\pmm[ potential, India's
Tt echnﬂlggy sector has emerged as a favourite investment region for %z.lobul.lT beh.emtar,hs.
hvtsmmggpﬁccounts for more than one-third of the country's econonnc‘g,mwth.lE"uumcmi llL*‘-[l[Ll[lUllall‘
ey S) are ecstatic about investing a sizable amount of FDI into the industry as a result of
W f) pmﬁtabi“t}" Employees in the IT area, on the other hand, are multi-skilled and between the

and 30, A]] of the staff are stressed for time in order to accomplish the assignment. or project
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Adavanced Business Dy
ng a lucrative salary package. Needles

the purpose of reapi . .
itive in comparison to other business

allocated to them primarily for Pt
anies 1s quite compet

compensation in software comp

STATEMENT OF THE PROBLEM

A majority of IT employecs
suffer from health problems. A young employ
A large stipend does not encourage young peop

as most of them are required to work in the company. ' |
wih through foreign exchange and international trade

helps significantly to economic gro .
lture. Stress management, which has been prom

{o preserve a positive organisational cu :
the dawn of time, is not being appropriately channelled. The majority of IT personnel wer
as a result of this circumstance. Furthermore, if stress management 1s handled appro
corporations are obligated to provide a substantial medical reimbursement. may allevia

associated difficulties and make IT organisations very productive. As a result, in this en
the study was developed to examine the causes, impact, and de-stressors in the s¢
organisations. The study's findings will assist IT organisations, HR managers, and ext
developing strategics to maintain the health of their businesses and personnel.

are facing heavy stress, the overwhelming of IT
e works hard but has little time for soci
le to lead. Furthermore, family life is bei
As previously said, information:

Objectives of the Study:
1. To Study the influencing factors has affected stress among the IT employees.

2. To analyze the extent of occupational stress experienced by IT employees.

Hypothesis of The Study:

H1: IT employees experience moderate level of occupational stress.

H2: IT employees with different age groups differ from their occupational stress.

Scope of The Study

The study focuses on the stress levels of non-management and managerial personty
at chosen IT businesses in Hyderabad. Hyderabad has a considerable number of IT firms
stillioppating. The industrial policy may entice several MNCs and indigenous firrs t0
in Bangalore. The Telangana government is devoted to providing cutting-edge infrastruc
has encouraged businesses 10 engage in a variety of economic activities. Hyderabad hast
to become an IT powerhouse. Thousands of young people will likely be employed by thecotk
who will be compelled to labour under duress. Stress management would be the formula £
not just the younger generation, but also 's 1T enterprise Hyderabad. As a result, the
focuses on employee stress. in IT organisations and stress management practises of
operating in Hyderabad.
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| Y
METHODOLOG e - e .
pRCH research appr oach is used in this study to elicit data

intive
FESEThc _g;rlPi1 cccondary data are used to analyse char
an

and analyse the gathered
. | . acteristics such as demographic,
oy | . associated variables. Therefore, both studies rel i

i g cly on both primary and
gt

ond’ There are three types of employees in IT companies: top level, middle level. and
. . .

;dﬂl by 1 ¥ ar ‘1 o 1 ol 1 Srne
i ., These organisations work hard to drive IT firms towards improved productivity. As

a1 -f;iti the researcher has selected five prominent I'T organisations in Hyderabad to collect

ioush b‘l‘he «tudy was pilot research was done to determine the importance of the study. create
L data. equipment, and choose analytical tools for data processing. Throughout this

g
'JIH?'

g O " he researcher individually interviewed 100 employees from each organisation who

i g (T {iﬂnn i ) ¥ ‘. i » 3 )
G on at random. This was done primarily to get insight into the predicament of personnel in
~chos

i
'§\.\:‘£

e - orgauisﬁtions who were subjected to excessive stress.
S0
o AnalYSSS :
: Name of the Companies
Cadre Wipro Infosys
Hyderabad Hyderabad
Team Manager (Top Level) 10 10
Sr, Engineer (Middle Level) 15 15
Jr. Engineer (Bottom Level) 25 25
Total S0 50

A total of 100 workers were sampled from two different big IT firms in Hyderabad, with

% of responses coming from each firm (Wipro,Infosys). the businesses are based in Hyderabad,

i the researcher has selected fifty percent of the workforce from the Hyderabad oftice of

| Iriys and the same number from the office of Infosys in Bengaluru.

The study has included data from employees of different cadres 10% respondents are
Yanagers, 15% respondents are Sr. Engineers and 15 respondents are Jr. Engineers 25%. The

| Puonsexpressed by the sample respondents have been presented in multi column tables to facilitate
) inderstanding of stress level among IT employees.

‘el of Stress
| Component Levels of stress Chi-sﬁuarc P value
— Low | Moderate | High test
Role overload F 25 1S 10 [100.355 001
—— % 64.5 24.9 10.6
dle Conflict F 25 15 10 [100.7 001
B % 494 41.9 8.7
Foor pelT relations F 1 25 B 01000 001
R % 71.4 17.3 11.3
ongig " Working F | 25 E 10_|101.2 001
itions % 1 564 | 225 | 212
%@l occupational sress | F | 25 s 10 |to1.732 |00l
| \\ % | 642 | 3370 | 210
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: nent, it i found that a majority of the IT employee§ had m

Role Overload In thi% cc:;ll:; them cxperienced low 1eve_ls of stress, and remalgmg 10,6
levels (24.9%) of stress, 15.9 :Vhen chi-square test was apphed to various frequencies of kw_
them had high levels Of ST U was observed (X2 =) 00.355; P=.001), further confirming
role ox‘rerload, a &gmﬁcz;nt . experienced moderate levels of stre:ss..Role Conflict lowleyg]
majority of the IT Tm?loi; : 7' 2 160 p=.001), Poor peer relat}c.ms low level 714 mog
moderate le-vel 4] 9{ 101“3 EXQ =.100. p=.001). Stremious working conditions low level 56.4 mgq
:evz: 12 '{)3;_ l;lliglll1 112\"’21 = 5 Total ocm;pational stress low level 64.2 moderate level 33.70 high leve
evel 22.5 g ¥

s in Global Market (

Adavanced Business Dynamic

CONCLUSION: ‘
Everything is in order and on track. 1T professionals are continuously concerned aboy
deadlines; nevertheless actual job t cause stress; thus, employees have dis

demands do no
temporary stress-relieving measures such as smoking, dI inking, gndereatm‘g, and physical aggr €SSig
These procedures will not produce a remedy, but will instead disrupt ones hc:':tlth and cause illnes
the researchers discovered, there are several sorts of stress, therefore knowing the stress and cop
with it is the best technique. Everyone has a varied reaction to stress; a single solution will not
for everyone's situation thus; one must experiment with diverse tactics and strategies. Every emp
should communicate their emotions and take charge of their surroundings; time management ist
best stress-reduction strategy; and reframing One approach of preventing stress is to look at difficult
in a different light. If one cannot alter the circumstance, learn to accept it. Recession has gripped!
world, particularly the IT sector, because the majority of IT firms have clientele in other countrisss
The great depression, which resulted in repercussions such as the demise of Lehman Brothers
Merrill Lynch, has exacerbated the Jevel of uncertainty among IT personnel. Bus inesses are shrink
which is another source of concern and stress. Most of the top IT firms are firing seasoned staff

have been with them for more than ten years,
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